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1. Full screen view and PDF printout of the tool interface: 

The Valuation Tool can be used with most standard internet browsers. However, the Mozilla Firefox browser 
does not display some power bi fields, so please use e.g. Microsoft Edge or Google Chrome. To enter full-
screen mode, click on the full-screen icon (double arrow right-bottom): 

 

To create a PDF or print out paper, a screenshot must first be taken or the print function of the browser must 
be used. 

 
2. Choice of language 
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3. Selection of country, vehicle and valuation month: 

 

 

 

IMPORTANT: The following fields do not necessarily need to be selected to receive a valuation. You can leave 
fields open (or set them to All) to get an average valuation for all values in each field. It is also possible to 
select several values in a field: To do this, hold down the "Ctrl/Strg" key while clicking with the mouse. 

Example 1: You leave the "Model" field set to "All" and get an average valuation for all models of the selected 
brand. 

Example 2: In the "Body" field, Ctrl-select the "Tarpaulin " and "Curtainsider" bodies to determine an average 
valuation for these two similar bodies. 

 

The fields in the red frame are described below. From top to bottom: 

- VEHICLE CLASS: Selection of vehicle class: "Heavy Trucks & Trailers" or "Light Commercial Vehicles". 
Here you can choose whether you value heavy (from 7.49t) or light commercial vehicles (from 3t). 
IMPORTANT: If your company has only ordered one class, you can select only that class. 
 

- COUNTRY: Selection of the country. If a country is selected, the valuation will be based solely on 
vehicles/market prices from that country.  
 

- CATEGORY: Select the vehicle category (only for heavy trucks or tailers): 
 

o Truck 
o Tractor 
o Trailer (for trucks) 
o Semi-trailers (for tractor units) 
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- BODY: Selection of body (only relevant for trucks, trailers, semi-trailers and light commercial vehicles): 
 

- CHASSIS HEIGHT: Selection between “standard” and “low”. Choose “low” for vehicles used for volume 
transports also described as lowliner, low deck, mega or jumbo. 
 

- BRAND & MODEL: Selection of the vehicle brand and model. In the case of trailers and semi-trailers, 
only the brand is considered here. (TIP: You can also filter the model using the free text search, see 
point 5 below) 
 

- AXLE LAYOUT: Choice of axle formula: from 4x2 to 10x4. In order to be able to value 4x2 vehicles with 
different total weights more precisely, there are two variants of the 4x2 axle formula to choose from 
for heavy commercial vehicles: 4x2 (≤ 10 t) and 4x2 (> 10 t). Choose the right 4x2 axle formula 
depending on whether the vehicle has a gross vehicle weight of up to 10 tonnes or more than 10 
tonnes. 
 

- CABIN (Heavy Trucks & Trailers): Selection of the cab (not for trailers/trailers). The cabins have a two-
digit code that describes the vehicle usage and the size of the cabin: 
 

o Vehicle use 
 C = Crew Cab 
 D = Distribution cabin  
 L = Long Haul  
 R = regional transport or construction site  

 
o Size of the cabin 

 1 = Small 
 2 = Medium 
 3 = Large 
 4 = Extra Large 

For example, code D2 stands for a medium-sized distribution cab, L4 for an extra-large long-haul cab. 
A list of common OEM marketing designations with corresponding codes can be found on our website 
below the tool (e.g. Volvo Globetrotter XL = L4)  

TIP: It may make sense not to select the cabin at first, to get more similar market data for a valid 
valuation. If enough data is available, the cabin can be selected at the end. 

- CABIN (Light Commercial Vehicles): 
o Crew Cab 
o Extended Cab 
o Single Cab 

 
- SUSPENSION:  

o Air = air suspension on at least one axle 
o Steel = steel suspension on all axles 

 
- Energy source: Choice of fuel type.  

o Depending on the vehicle, the energy sources diesel, petrol, BEV (battery electric) and gas can 
be selected. 

o Other energy sources will follow with corresponding data availability.  
 

- VALUATION MONTH: By default, the last full month before the data update is set. It is also possible to 
make retrospective/historical valuations. There are 18 months of history available. 
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4. Further information about the vehicle: 

 

The fields in the red frame are described below. From left to right: 

 
- WHEELBASE: Specify the wheelbase of the vehicle in mm.  
- GROSS VEHICLE WEIGHT: Enter the gross vehicle weight of the vehicle in kg. 
- POWER: Enter the engine power in hp or kW.  

 
o The white bar graphs above these three fields show the frequency of power (hp), wheelbases 

(mm) and gross vehicle weights (kg) available on the market for the selected vehicle. The 
values can be read by moving the mouse over the bars. 

 
- TRANSMISSION / LENGTH / HEIGHT: (only for light commercial vehicles) 

o Transmission: AT (automatic) or MT (manual transmission) 
o Length: L1 to L5 
o Height: H1 to H8 

 
- CRANE: Selection of a loader crane as an accessory for trucks, trailers or semi-trailers 

o Y = Yes 
o N = No 

The size of the loader crane can also be determined: 

o S = Small (up to 10 mt lifting torque) 
o M = Medium (11 - 40 mt lifting torque) 
o L = Large (over 40 mt lifting moment) 

 
Note: Since cranes are very individual and an average price for the selected crane is displayed here, 
the displayed additional price may differ from the actual value. 

TAIL LIFT: Selection of a tail lift as an accessory for trucks, semi-trailers or light commercial vehicles 

o Y = Yes or N = No  
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- VEHICLE AGE: First, select whether you want to enter the date of first registration or the age of the 
vehicle in months.  
 

o In months: Enter the vehicle age in months. 
 

o Based on 1st registration date: Select the first registration date (year/month) from the drop-
down list. First, click on the small "+" next to the year and then select the corresponding 
month. The tool automatically calculates the vehicle age in months and displays it in the 
summary above (see also Chapter 6 here). 
 

- Mileage: Enter the total mileage (in thousands of kilometers) 

 

 
5. Market information on vehicle advertisements on online portals: 

 

- Market Data Table: In the middle of the tool is a table with the available market data for the selected 
vehicle on which the valuation is based. Only the market data that corresponds to the vehicle 
selection on the right (as described in Chapter 2) is displayed. The table can also be enlarged in full-
screen mode. To do this, click on "Focus mode" in the upper right corner of the table. The table also 
includes URLs to the original ads. Please note: The main information of the ads is stored in this table, 
but the URL is only active as long as the respective ad is active on the corresponding portal. The 
default sorting is by "month", i.e. the current ads are at the top. The sorting can be changed by clicking 
on the column headings. The columns can also be moved in width. 
 
 

- Scatter plot of market data and depreciation curves: In the upper left, the market data (observed 
displays) and the resulting depreciation curves for the selected vehicle are displayed: 
 

o Ads/market prices (orange dots)  
o Corresponding valuations (green dots) 
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o Price-age depreciation curves (black curves) for the selected vehicle based on defined 
standard mileage (10,000 - 150,000 km) per year. You can see the details by hovering over 
the curves with the mouse. 
 

- Adjustment of the graphical display: Above the scatter plot and depreciation curves, there are two 
additional setting options in addition to the language setting (see point 2): 
 

o The scaling of the price axis (y-axis, vertical) can be set between €50,000 and €200,000 in 
order to obtain a better graphical representation depending on the vehicle price level. 
 

o "Show adverts from"  
 By default, a period of the last 18 months is selected, i.e. adverts from the last 18 

months are displayed in both the scatter plot and the market data table. 
 Optionally, the time period can be changed by clicking on the small arrow in the 

drop-down field. This can be helpful, for example, for historical valuations: If a 
retrospective valuation is required, e.g. for July 2025, only the advertisements that 
were online in that month will be displayed. 

 By holding down the Ctrl key on the keyboard, any number of months can be 
selected with the mouse, allowing an individual viewing period to be set. 

 Important: This feature has no influence on the valuation, as it ALWAYS refers only 
to the selected valuation month (see point 4 above). The feature is only intended to 
make it easier to find comparable ads from the desired period. 

 
- Market data filters: In the middle-left area of the tool, there are various filter options for the market 

data, which are displayed in the table to the right and graphically above it as scatter plot. The filters 
make it easier to find similar vehicle ads to the selected vehicle and to compare similar vehicle ad 
prices with the valuation: 
 

o Age filter: Limits the market data according to the minimum and maximum vehicle age 
(months) 
 

o Mileage filter: Limits the data according to minimum and maximum total mileage (thousand 
km) 
 

o Power Filter: Limits the market data according to the minimum and maximum engine power 
(hp) 
 

o Price Filter: Limits market data by minimum and maximum price (Euro) 
 
 
Important: The valuation displayed (in the picture above: €40,700) refers specifically to the vehicle 
age / first registration date and the specific total mileage (as described above in Chapter 4), which are 
precisely stated by the tool at the bottom. The from-to filters described here are only used to find 
similar vehicles on the market, e.g. if you want to check or substantiate the valuation or take a closer 
look at the prices of comparable vehicles. 
 

o Free Text Search Filter: Allows you to search for any terms within the market data. For 
example, you can search for special features such as "retarder" or OEM model designations 
such as "FH 500". These filters have advanced search functions: 
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 “AND” search:  

 Click on “AND/OR” in one filter and set “AND”. 
 Now you can search for vehicles/adverts that must include all the terms you 

have entered. 
 Example: You type in “retarder” and press the enter key on the keyboard. 

Then you type in “LED” and press enter again. The result only shows 
vehicles that have both: the retarder AND LED headlamps. 

 You can add several terms. To remove one term, click on the small “x” 
directly at the term. To remove all included terms, click on the eraser icon 
in the filter. 

 
 “OR” search:  

 Click on “AND/OR” in one filter and set “OR”. 
 You can now search for all vehicles/adverts that contain at least one of the 

terms you have entered.  
 Example: You type in “retarder” and press the enter key on the keyboard. 

Then you type in “intarder” and press enter again. The result shows vehicles 
that have either a retarder OR an intarder. 

 You can add several terms. To remove one term, click on the small “x” 
directly at the term. To remove all included terms, click on the eraser icon 
in the filter. 

 
  “EXCLUDE” search: 

 To exclude one term from the search results just add a minus before the 
term. 

 Example: You type in “-retarder” and press enter. The results only show 
vehicles that DON’T have a retarder. 

 To exclude more than one term from the search, click on “AND/OR” and set 
“AND”.  

 Example: You type in “-retarder” and press enter. Then you type in “-
intarder” and press enter again. The results only show vehicles that have 
NEITHER a retarder NOR an intarder. 
 

 You can also combine different search functions. Example: You set the first filter to 
“OR” and search for vehicles that have either a retarder or an intarder. Then you set 
the second filter to “AND” and search within this result for vehicles that have both, 
for example “LED” and “ACC”. 
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6. Depreciation table: 

 

- Table of valuations according to fixed age (min. 12 to max. 216 months, depending on the availability 
of the vehicle on the market) and fixed mileage per year (10,000 to 150,000 km) for heavy commercial 
vehicles or 5,000 to 100,000 km for light commercial vehicles. 
 

- The values in the table correspond to thousands of euros, i.e. a value of e.g. 50.3 corresponds to 
50,300 euros. The values correspond to the depreciation curves shown in the graph on the top left. 
 

- If only one row in the table is clicked (e.g. 100,000 km mileage per year), only the corresponding 
depreciation curve is displayed:  
 

7. Summary and Reset: 
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- Summary of all entered vehicle parameters and notes for valuation. 

o Selected country 
o Vehicle description with all technical details (when entering kW, horsepower is also displayed 

and vice versa) 
o Selected valuation date 
o Selected valuation month 
o Selected mileage 
o Vehicle age in months (as a reference for the age filter described in Chapter 5 if the date of 

first registration has been selected) 
o Relevant adverts: Number of ads for the selected vehicle (all ads) 
o Selected adverts: Number of filtered ads for the selected vehicle  
o Valuation 

 Advertised dealer selling price, net in euros 
 Estimated dealer buying price, net in euros 

o Average price for almost new vehicles (as a reference for a near-new price) 
 

 
 

o Right-bottom arrow: Reset all entries and start a new valuation by clicking on the arrow 
button in the bottom right corner. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

8. Contact for questions or comments: 
 
Patrick Mayerhörmann (German / English) 
Phone +49 6123 9999 771 
Mobile +49 157 806 799 74 
E-Mail p.mayerhoermann@ps-team.de 
 
or in absentia: 
 
Phone +49 6123-9999-955 
E-mail kundenservice@ps-team.de 
 
www.ps-team-valuations.com 


